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SUPPLEMENTAL DECLARATION OF COLE BRODMAN

Executive Vice President and Chief Marketing Officer

T-Mobile USA, Inc.

I, Cole Brodman, hereby declare the following:

1. I am currently Executive Vice President and Chief Marketing Officer of T-Mobile

USA. I have been with T-Mobile USA and its predecessor companies, VoiceStream Wireless

and Western Wireless, since 1995.

2. In my current capacity I am responsible for T-Mobile USA’s overall brand,

customer segment management, marketing, and advertising for all plans, products, and services.

Additionally, I have responsibility for ideation, development and operations of new products,

services, mobile phones and devices. In previous positions, I have held executive leadership

positions responsible for the development and operation of T-Mobile USA’s network and

technology base, product management, roaming, T-Mobile USA Hotspot, and business

development activities.

3. Prior to joining T-Mobile USA/VoiceStream/Western Wireless, I was with Nortel

Networks where I held positions in product management, product marketing, and development

roles in the telecommunications and wireless product organizations for approximately six years.

4. I am a graduate of the University of Texas at Austin with a BS in Electrical

Engineering and Southern Methodist University with a Masters in Business Administration.

I. INTRODUCTION AND SUMMARY

5. In my June 9, 2011 Declaration, I explained that T-Mobile USA has a relatively

limited competitive presence in the business segment due to the company’s strategic decision to
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focus on its core consumer business. I also explained that T-Mobile USA would have to

overcome significant structural challenges created by a lack of critical infrastructure within the

“back office” of the B2B business in order to become a more significant competitive alternative

for business customers. This Supplemental Declaration expands on both of these points and

provides additional information regarding T-Mobile USA’s recent unsuccessful attempt to

expand into the business segment.

HISTORICALLY, T-MOBILE USA HAS OCCUPIED A LIMITED COMPETITIVE
PRESENCE IN THE BUSINESS SEGMENT.

6. T-Mobile USA made a decision years ago to focus its resources on the consumer

segment and not to invest the significant resources sufficient to enable it to compete in the

business segment. The decision to focus on the consumer segment rather than the business

segment was driven by tradeoffs that T-Mobile USA made with respect to its financial resources,

the company’s talent and expertise, and its network footprint, as well as its assessment of where

it would have the best chance of succeeding competitively. T-Mobile USA believed that greater

upside potential lay on the consumer, rather than the business, customer and that is where it

chose to focus. As a result of T-Mobile USA’s decision not to focus and invest significantly on

the business segment, T-Mobile USA has not been able to offer a complete suite of full-service,

integrated telecommunications solutions for businesses, especially those services demanded by

larger customers in this segment. For example, to this day, T-Mobile USA still [BEGIN

CONFIDENTIAL INFORMATION]

[END CONFIDENTIAL INFORMATION] for businesses. For

another example, unlike some of its competitors, T-Mobile USA does not [BEGIN

CONFIDENTIAL INFORMATION]
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[END CONFIDENTIAL

INFORMATION]

RECENT EFFORTS TO ENHANCE T-MOBILE USA’S COMPETITIVE PRESENCE IN
THE BUSINESS SEGMENT HAVE PROVEN DIFFICULT.

7. In the last quarter of 2010, T-Mobile USA’s executive team prepared a

collaborative plan that laid out a series of broad, aspirational targets for T-Mobile’s strategy in

the business segment. The goal was to create a series of functional, enterprise-wide execution

plans and targets for 2011 and beyond that would energize the company’s leadership, sales

organizations, and regional teams. Specifically, the plan set out a series of [BEGIN

CONFIDENTIAL INFORMATION]

[END

CONFIDENTIAL INFORMATION]. In its initial efforts in this regard, T-Mobile USA

focused additionally on increasing its presence in the small business segment. Historically, T-

Mobile USA had not served small business customers with customized plans. To address this,

the company established a wider set of price plans, a simple set of selling tools, and collateral

that sales representatives in T-Mobile USA’s retail shops could use to target and sell to small

businesses, and spent advertising dollars aimed at small business customers. T-Mobile USA

hoped that these efforts would allow small businesses to grow seamlessly through a series of

lines, so that T-Mobile USA could up-sell a customer new plans and new lines as the customer’s

business grew.
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8. The results to date, however, have not been [BEGIN HIGHLY

CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL

INFORMATION]. At the outset of this initiative, the executive team set aspirational targets.

For small business customers, the original targets ranged from [BEGIN HIGHLY

CONFIDENTIAL INFORMATION] [END HIGHLY CONFIDENTIAL

INFORMATION] new business customers for the year. But sales to date have lagged

significantly below these expectations. From January 1, 2011 through June 11, 2011, [BEGIN

HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION] Further, some of

T-Mobile USA’s stores have [BEGIN HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY

CONFIDENTIAL INFORMATION]. Having [BEGIN HIGHLY CONFIDENTIAL

INFORMATION]

[END HIGHLY CONFIDENTIAL INFORMATION]

9. In concert with its attempts to increase small business customers, T-Mobile USA

also hoped to increase its large business customer subscribership. To do so, the company needed

to enhance its back-office capabilities. The company planned to address these back-office issues

EXHIBIT 1



REDACTED—FOR PUBLIC INSPECTION

5

through a series of IT releases that would bolster the company’s enterprise capabilities down

through point of sale systems and billing and web systems. The original plan was to [BEGIN

HIGHLY CONFIDENTIAL INFORMATION]

[END HIGHLY CONFIDENTIAL

INFORMATION]

V. CONCLUSION

10. In summary, T-Mobile USA faces significant challenges in attracting and/or

retaining business customers in large part because of the considerable investment that is needed

to compete for the enterprise segment. Further, following T-Mobile USA’s unsuccessful attempt

to refocus on the business segment in early 2011, T-Mobile USA recognizes that any reversal of

our historical position and share in this segment would require a sustained and long-term effort,

and that success is difficult and uncertain to predict.
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I declare under penalty of perjury that the foregoing is true and correct. Executed on

July 25, 2011.

Signed:

_______________________
Cole Brodman
Executive Vice President and
Chief Marketing Officer
T-Mobile USA, Inc.

Dated: July 25, 2011
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AT&T Business Solutions

AT&T sells wireless services to business customers through its AT&T
Business Solutions (ABS) group. In October 2008, AT&T integrated both wireline
and wireless business solutions under ABS to better serve its business customers.
This allowed AT&T to functionally integrate its business sales and provide a single
point of contact to business customers. The ABS group sells wireless services as one
component of its integrated solutions for businesses large and small.1 There is no
separate business sales force within AT&T Mobility.2

ABS sells a range of integrated wireline and wireless business solutions and
currently divides its sales coverage into three segments: (1) Global Enterprise
Solutions (GES); (2) Wholesale and GEM Solution (WGS) and (3) Small Business
and Alternate Channel (SBAC).

The Global Enterprise Solutions (GES) segment handles accounts that are
either multinational or national in scope. There are three sub-segments within
GES – Signature, Global, and Premier:

 The Signature Client Group is typically large multinational companies,
which represent an annual potential AT&T spend of more than [Begin
Highly Confidential] [End Highly Confidential].

 The Global Client Group is organized into three tiers – Global
Signature, Global Enterprise, and Global Regional. These are typically
non-US headquartered national or regional accounts which represent
an annual potential AT&T spend of [Begin Highly Confidential]

[End Highly Confidential],
depending on the tier.

 The Premier Client Group is generally regional or smaller national
businesses, with an annual potential AT&T spend of more than
[Begin Highly Confidential] [End Highly Confidential].

The Wholesale and Government Solutions (WGS) segment sells to a range of
sales channels grouped in three sub-segments:

 Wholesale customers, including wireline carriers (e.g., IXC, CLECS,
ILECS), service providers (e.g., ISPs, VoIP, teleconferencing), cable
providers and system integrators;

1 These services are identified here: http://www.att.com/gen/landing-pages?pid=9214

2 AT&T Mobility retail stores sell certain small business services, and services to employees
of business customers pursuant to contracts negotiated and entered into by ABS. AT&T
Mobility stores do not have a separate sales force dedicated to business customers.

REDACTED - FOR PUBLIC INSPECTION
EXHIBIT 2



2
DCACTIVE-15768907.1

 Federal government agencies and quasi-governmental agencies (e.g.,
American Red Cross, World Bank), and embassies, missions and
consulates; and

 State and local governments, higher and lower educational institutions
and healthcare businesses (e.g., hospitals, nursing care facilities).

The Small Business Solutions and Alternate Channels (SBAC) sells to
national and regional business customers, as well as alternate channels (e.g., value
added resellers, independent dealers, virtual sales centers and telemarketers).

 National Business Markets customers typically have more than
[Begin Highly Confidential] [End Highly Confidential]
access lines, or [Begin Highly Confidential] [End Highly
Confidential] or more locations, and an annual potential AT&T spend
of [Begin Highly Confidential] [End Highly
Confidential];

 Regional and Local Business Markets customers typically have fewer
than [Begin Highly Confidential] [End Highly Confidential]
access lines, or fewer than [Begin Highly Confidential] [End
Highly Confidential] locations, and an annual potential AT&T spend
of less than [Begin Highly Confidential] [End Highly
Confidential].
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Home Phones Plans Features Support Team AW Alerts My Account Store

"I believe the true road to preeminent success in any line is to make yourself master in that 
line."

-- Andrew Carnegie

 

 

Now Only 
$49.99

Now Only 
$149.99

Put the power of the Galaxy in your 
hands with the Samsung 

Showcase.

Now Only 
$49.99

Featured Items

Motorola Milestone X

BlackBerry 9650 Bold

Samsung Galaxy Showcase

Page 1 of 2APPALACHIAN WIRELESS BUSINESS SOLUTIONS
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Home Phones Plans Features Support Team AW Alerts My Account Store

Wireless Handsets: Designed to Support and Extend Your Business

 
 
 

BlackBerry 8530 Curve 2 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB BlackBerry Data 

Package

$0.01

$329.99 $379.99

This follow-up to the Curve 8330 is lighter and thinner, while adding 
Wi-Fi and switching to an optical direction control. AVAILABLE IN 
RED AND BLACK!

PCD Coach 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

Buy For Pre-
paid

$0.01 $99.99 $149.99

Simple just got easier.

BlackBerry 9330 Curve 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB BlackBerry Data 

Package

$0.01

$299.99 $349.99

LG AS740 Axis (Android) 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB Data Package

$0.01
$0.01 $399.99

Awesome, sleek, and smart. Android from LG. Life Is Good

Motorola Quantico 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

Buy For Pre-
paid

$0.01 $199.99 $249.99

Rugged, military spec handset designed to take on your world.

Motorola Milestone 
(Android) 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB Data Package

$0.01
$0.01 $449.99

A Milestone in hand held communication. Text, Browse, Call and 
Connect.

BlackBerry 9550 Storm2 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB BlackBerry Data 

Package

$0.01

$499.99 $549.99

Feel the power of the Storm!

Samsung i100 Max 
(Android) 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB Data Package OR 

Unlimited Text!

$0.01

$199.99 $249.99

Powerful easy to use Android phone with social networking features 
at the forefront.

Motorola Milestone X 24 Month * 12 Month * No Contract

View Catagories:
Categories

Now Only 
$49.99

Now Only 
$149.99

Put the power of the Galaxy in your 
hands with the Samsung 

Showcase.

Now Only 
$49.99

Featured Items

Motorola Milestone X

BlackBerry 9650 Bold

Samsung Galaxy Showcase

Page 1 of 2APPALACHIAN WIRELESS BUSINESS SOLUTIONS
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Buy Now

-- Phone 
Info

With purchase of 5GB 
Data Package.

$49.99
$399.99 $449.99

BlackBerry 9670 Style 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB BlackBerry Data 

Package

$99.99

$379.99 $429.99

BleckBerry flip phone with full QWERTY keyboard

HTC Desire (Android) 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB Data Package

$99.99
$0.01 $449.99

BlackBerry 9650 Bold 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB BlackBerry Data 

Package

$149.99

$479.99 $529.99

Samsung Galaxy Showcase 24 Month * 12 Month * No Contract

Buy Now

-- Phone 
Info

With Purchase of 5 
GB Data Package

$49.99
$399.99 $499.99

Put the power of the Galaxy in your hands with the Samsung 
Showcase.

* All phone prices determined by plan cost & contract length. 

Click "More Info" or see store for details.

 

The Best Service Provider In The Region. 

 

© 2004-2011 
Appalachian 

Wireless. A 3G 

Page 2 of 2APPALACHIAN WIRELESS BUSINESS SOLUTIONS

7/14/2011http://www.appalachianwireless.com/biz/?page=phones

EXHIBIT 8



 

 

 

 

 

 

 

 

 

Pioneer 

EXHIBIT 8



Plans

Nationwide Business Plans 
Pioneer Cellular also has Business Plans to meet your company's needs. Please call 405.375.0424 or E-Mail: Business 
Sales for your personal consultation. 
 

Nationwide Business Plans - Unlimited 
 
Price: $75.95 
 

1-5 Business Everything Plan 

Nationwide Business Plans - Unlimited 
 

Price: $69.95 
 
1-5 Business Voice/Data Plan 

Nationwide Business Plans - Unlimited 
 
Price: $55.95 
 

1-5 Business Voice/Text Plan 

Nationwide Business Plans - Unlimited 
 

Price: $49.95 
 
1-5 Business Voice Plan 

Nationwide Business Plans - Unlimited 
 

Price: $73.95 
 

6-10 Business Everything Plan 

Nationwide Business Plans - Unlimited 
 

Price: $67.95 
 
6-10 Business Voice/Data Plan 

Nationwide Business Plans - Unlimited 
 

Price: $53.95 
 

6-10 Business Voice/Text Plan 

Nationwide Business Plans - Unlimited 
 
Price: $47.95 
 

6-10 Business Voice Plan 

Nationwide Business Plans - Unlimited 
 

Price: $71.95 
 

11-25 Business Everything Plan 

Nationwide Business Plans - Unlimited 
 
Price: $65.95 
 

11-25 Business Voice/Data Plan 

Nationwide Business Plans - Unlimited 
 
Price: $51.95 

Page 1 of 3Pioneer Cellular
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11-25 Business Voice/Text Plan 

Nationwide Business Plans - Unlimited 
 

Price: $45.95 
 
11-25 Business Voice Plan 

Nationwide Business Plans - Unlimited 
 

Price: $69.95 
 

26-49 Business Everything Plan 

Nationwide Business Plans - Unlimited 
 

Price: $63.95 
 
26-49 Business Voice/Data Plan 

Nationwide Business Plans - Unlimited 
 

Price: $49.95 
 

(26-49) BUSINESS VOICE/TEXT PLAN 

Nationwide Business Plans - Unlimited 
 
Price: $43.95 
 

(26-49) BUSINESS VOICE PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $66.95 
 

(50-75) BUSINESS EVERYTHING PLAN 

Nationwide Business Plans - Unlimited 
 
Price: $60.95 
 

(50-75) BUSINESS VOICE/DATA PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $46.95 
 
(50-75) BUSINESS VOICE/TEXT PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $40.95 
 

(50-75) BUSINESS VOICE PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $64.95 
 
(76-100) BUSINESS EVERYTHING PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $58.95 
 

(76-100) BUSINESS VOICE/DATA PLAN 

Nationwide Business Plans - Unlimited 
 
Price: $44.95 
 

(76-100) BUSINESS VOICE/TEXT PLAN 

Nationwide Business Plans - Unlimited

Page 2 of 3Pioneer Cellular
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Price: $38.95 
 

(76-100) BUSINESS VOICE 

Nationwide Business Plans - Unlimited 
 
Price: $62.95 
 

(101-200) BUSINESS EVERYTHING 

Nationwide Business Plans - Unlimited 
 

Price: $56.95 
 
(101-200) BUSINESS VOICE/DATA PLAN 

Nationwide Business Plans - Unlimited 
 
Price: $42.95 
 

(101-200) BUSINESS VOICE/TEXT PLAN 

Nationwide Business Plans - Unlimited 
 

Price: $36.95 
 
(101-200) BUSINESS VOICE PLAN 

Begin Here 

Copyright © 2006-2011 Pioneer Cellular
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Contact Us Find a Store 1.800.818.LINC (5462)

BUSINESS SERVICE PLANS

We provide reliable, digital, cellular 

service and Push To Talk on every 

phone, along with a variety of fleet 

management tools so you can keep 

in touch, ensuring your business is 

not just on the move, but moving 

forward.

 

View Business Service Plans

ADD-ON PLANS

With additional options like text 

messaging and data plans to shared 

cellular packages, you can 

customize a plan to fit all your 

business communications needs.

 

Learn More

View Coverage Area

COVERAGE SUCCESS STORIES

Terms and Conditions Privacy Policy CPNI Guidelines Acceptable Use Policy Return Policy Enhanced 911 Site Map Careers

© 2011 Southern Communications Services, Inc. d/b/a SouthernLINC Wireless. All Rights Reserved.

PERSONAL BUSINESS SHOP ONLINE CUSTOMER SUPPORT PRESS ROOM

Main Page Phones Service Plans Add-on Packages Downloads Coverage Success Stories Government Contact Sales

EXPLORE OUR PHONES

Learn More

NEWNEWNEWNEW  

ONLINE BILLING!

View your bill online and 

eliminate paper statements.

Read the Stories

QUICKLINKS

Find a Store

Phones

Service Plans

Apps & Downloads

Prepaid Plans

Payment Options

Benefits of Push To Talk

Coverage

Send a Text

1 2 3 4

Page 1 of 2SouthernLINC Wireless Business Phone Plans

7/14/2011http://www.southernlinc.com/business/

EXHIBIT 8



Contact Us Find a Store 1.800.818.LINC (5462)

PERSONAL BUSINESS SHOP ONLINE CUSTOMER SUPPORT PRESS ROOM

Main Page Phones Service Plans Add-on Packages Downloads Coverage Succes s Stories Government Contact Sales

PHONES

OUR PHONES

MOTOROLA i1
      

Android™ Mobile 

Technology platform

Push To Talk

Touchscreen controls

Rugged design

5 MP camera

HAC Rated M3/T3

Final Cost 

$99.99 ≠

Retail

w/ 1-yr contract

Rebate Savings  

 ≠Final cost after mail-in debit 
card rebate. A 2-year customer 
agreement or 2-year contract 
extension and activation of a 
qualifying voice plan with 
Android unlimited data 
required. Offer valid 6/2/11 - 
10/3/11 or while supplies last.

DETAILS

User Guide (pdf)

$377.00

$199.99

$100.00 ≠

BlackBerry® 
Curve™ 8350i
      

Push To Talk 2-way radio

Texting and e-mail

Wi-Fi

Full QWERTY keypad

2.0 MP camera

HAC Rated M3

®

Final Cost 

$99.99 †

Retail

w/ 1-yr contract

Rebate Savings  

 †Final cost after mail-in debit 
card rebate. A 2-year customer 
agreement or 2-year contract 
extension and activation of a 
qualifying voice plan with 
BlackBerry® unlimited data 
required. Offer valid 6/2/11 - 
10/3/11 or while supplies last.

DETAILS

WiFi Setup

Comparison

SIM Card & Battery

$425.00

$199.99

$100.00 †

Motorola i296
      

Final Cost 

$0.00*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 

$142.00

$25.00

$25.00
Motorola i365
      

Final Cost 

$49.99*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 

$186.00

$99.99

$50.00

Learn More

PHONE REBATES

Great rebates available on our 

most popular phones.

Wireless Protection Program

Protect your phone beyond the 

manufacturer's warranty.

User Guides & Product Videos

Whether you're a novice or an 

expert, you can learn more with 

our user guides and videos 

about how to use devices and 

services offered by 

SouthernLINC Wireless.

HAC Ratings

Get HAC ratings, FAQs and 

guidelines for SouthernLINC 

Wireless devices.

  

  

Page 1 of 3Business Cell Phones | SouthernLINC Wireless
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Terms and Conditions Privacy Policy CPNI Guidelines

© 2011 Southern Communications Services, Inc. d/b/a SouthernLINC Wireless. All Rights

Slimmest, lightest, Mil-

spec** iDEN phone ever

Push To Talk 2-way Radio

Threaded inbox for text and 

picture messaging

Vibracall, speakerphone, 

voice activated dialing

Web and email capable ‡

line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

Tough, rugged design

Push To Talk 2-way radio

Ultra-loud speaker phone 

and VibraCall

Web and e-mail capable 

HAC Rated M3

‡

line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

Motorola i365IS
      

Ultra-rugged design

Push To Talk 2-way radio

Advanced Feature Unit and 

Intrinsically Safe †

Extra loud front ported 

audio

Web and e-mail capable ‡

Final Cost 

$279.99*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$401.00

$329.99

$50.00
Motorola i410
      

Thin, light, flip design

Push To Talk 2-way radio

Speakerphone and 

VibraCall

Web and e-mail capable 

HAC Rated M3

‡

Final Cost 

$0.00*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$143.00

$25.00

$25.00

MOTOROLA i420
      

Push To Talk

Full QWERTY keypad

FM radio

Camera

Web and e-mail capable 

HAC Rated M4/T4

‡

Final Cost 

$19.99*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$161.00

$69.99

$50.00
MOTOROLA i475
      

Push To Talk

Full QWERTY keypad

FM radio

Camera

Web and e-mail capable 

HAC Rated M3/T4

‡

Final Cost 

$19.99*

Retail

w/ 1-yr contract

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$161.00

$69.99

$50.00

Final Cost 

$49.99*

Retail

w/ 1-yr contract

$181.00

$99.99

Final Cost 

$149.99*

Retail

w/ 1-yr contract

$272.00

$199.99

  

  

  

Page 2 of 3Business Cell Phones | SouthernLINC Wireless

7/14/2011http://www.southernlinc.com/phones/business/

EXHIBIT 8



 Subscribed-to feature 

** Certified to Military Standard 810F for dust, shock, vibration, temperature extremes, low pressure, solar radiation.  

*** Water resistant and certified to Military Standard 810F for dust, shock, vibration, temperature extremes, low pressure, solar radiation, 

blowing rain, salt fog and humidity.  

 Advanced features enable emergency group call, multi-simultaneous talk-group communication, status messaging and isolated site 

operation. Intrinsically safe is designed for use in hazardous areas such as those with flammable gases or fuels. 

Motorola i576s
      

Compact rugged flip design

Push To Talk 2-way radio

Web and e-mail capable 

HAC Rated M4/T4

Watch the Phone Video

‡

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$50.00 Motorola i686
      

Weather-resistant, durable 

rubber grip

Push To Talk 2-way Radio

Camera with sealed SD slot 

and sealed battery

Noise Cancellation for clear 

communication

Rebate Savings* 

*Final cost after mail-in debit 
card rebate. Requires a new 
line or eligible upgrade with a 2
-year contract. Offer valid 
6/2/11 - 10/3/11 or while 
supplies last.

DETAILS

User Guide (pdf)

$50.00

Motorola r765
      

1 watt total radiated 

transmit power

Push To Talk 2-way radio

Top mounted knobs that 

allow no look operation

1.5" color display

Final Cost 

$850.00*

 

DETAILS

User Guide (pdf)

‡

†
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SERVICE PLANS

Nationwide Shared Cellular Minutes will be shared among subscribers on the So Easy 300, 450 and 750 plans.

* Unlimited services are subject to permissible usage allowances; visit southernlinc.com/promodetails.

OVERVIEW

So Easy Unlimited Plans give you more ways to 

communicate with friends, family, or co-workers. Just 

choose the plan that suits your communication style. 

VIEW PLANS

Service Limitations

SO EASY UNLIMITED* PLANS (3)

You'll appreciate the ability to share cellular minutes with 

other So Easy Share subscribers on your account and talk 

with Push To Talk 2-way radio whenever you want, across 

the Nationwide Calling Area.

VIEW PLANS

Service Limitations

SO EASY SHARE PLANS (3)

Enhance your So Easy Push To Talk or So Easy Share 

Plans by adding shared cellular packages. 

VIEW PLANS

Service Limitations

SHARED CELLULAR PACKAGES

Make your service plan work harder with additional options 

available on most of our business plans.

VIEW ALL OPTIONS

ADDITIONAL OPTIONS

Decide how much service you want and when you want it. 

Its easy and hassle free without the need for lengthy 

contracts.

VIEW PLANS

Service Limitations

PREPAID PLANS (3) COVERAGE MAPS

Regional Service Area

Nationwide Service Area

ORDER ONLINE

ORDER NOW

Want More Service Plan 
Options? We can help.

Let our Wireless 
communications experts 
recommend a solution 
tailored specifically to your 
business needs.

Call 1-800-818-LINC (5462)

Contact a Business 

Specialist 

Service Plans

So Easy Plans

Additional Options

Prepaid Plans

Coverage
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ADD-ON PACKAGES

OVERVIEW

You can do more than just talk with your Push To Talk 

(PTT) button on your SouthernLINC Wireless Phone! Take 

advantage of all the features!

LEARN MORE

PUSH TO TALK FEATURES

Say it with a text message. Send it with a Picture. Post it to 

the web. We have all the tools you need to get it done.

LEARN MORE

TEXT MESSAGING, PICTURE 

MESSAGING & WEB BROWSING

Today's phones can do amazing things. Get the data 

package that's right for you to get the most of your mobile 

device at the right price.

LEARN MORE

REGIONAL DATA PACKAGES

With a variety of applications to help you work, prioritize 

and organize your life, you can get more done right from 

the palm of your hand.

LEARN MORE

BE MORE PRODUCTIVE WITH APPS

Get peace of mind that your phone will be replaced if it is 

ever damaged, lost or stolen.

LEARN MORE

WIRELESS PROTECTION PROGRAM

No one can afford to miss a call. That's why we offer an 

enhanced Voice Mail option in addition to the standard 

Voice Mail, which is included in many of our service plans.

LEARN MORE

VOICE MAIL

Location-based software solutions leverage GPS and 

wireless technology to provide optimal oversight for 

businesses with a remote work force. 

LEARN MORE

FLEET MANAGEMENT SOLUTIONS

Use your computer to communicate messages system-

wide with other SouthernLINC Wireless phones using our 

Push To Talk two-way radio feature.

LEARN MORE

DISPATCH MESSENGER SERVICE

You can dial 411 from you phone and receive telephone 

numbers, driving directions, sports scores, local movie 

times, weather reports and much more. It is even available 

in Spanish.

DIRECTORY ASSISTANCE

Save your out-of-area customers money and hassles by 

getting a low-cost, toll-free number for your SouthernLINC 

Wireless phone. Caller ID is included with this option.

PERSONAL TOLL FREE NUMBER

Add-on Packages

Push To Talk Features

Texting, Pictures, and Web

Regional Data Packages

Apps and Downloads

Wireless Protection Program

Voice Mail

Fleet Management

Dispatch Messenger
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Mobile e-mail from Skava
A feature-rich and easy to use mobile 
application for accessing your e-mail 
accounts from your phone. Just type 
your e-mail address and password, 
and you can read, send, reply and 
forward your e-mails! Works with POP 
and IMAP e-mail providers.

MyCast  Weather
Mobile My-Cast 5.0 provides real-
time, location based, radar and 
satellite imagery along with current 
weather, temps, winds, hourly, 7-day 
forecast, lightning data, hurricane 
tracker and severe weather alerts.

MapTracker by Quik-Trac
The MapTracker Edition will now 
allow the user to view a current 
mapped satellite position on the 
phone or Web for not only their 
phone, but also the other phones in 
their group.

Find more than 100 other productivity applications

BlackBerry  Curve™ 8350i Applications
Get all the latest applications to help you make the 
most of your smartphone today. 
 

GET BLACKBERRY APPLICATIONS NOW

 

 

 

SouthernLINC Wireless does not warrant that any of the 

content, including, but not limited to downloads on this site, will 

meet your requirements or that the content will be 

uninterrupted, timely, appropriate or free of errors or 

inaccuracies. Please review such content and  

use at your own risk. 

BUSINESS PRODUCTIVITY APPLICATIONS

Turn your phone into a mobile information center with a variety of applications to help you work, prioritize and organize your life, 

you can get more done right from the palm of your hand. 

OUR FAVORITES

®

BLACKBERRY  APPS®

®

Add-on Packages

Push To Talk Features

Texting, Pictures, and Web

Regional Data Packages

Apps and Downloads

Wireless Protection Program

Voice Mail

Fleet Management

Dispatch Messenger
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VIEW LARGER MAP

LEARN MORE ABOUT NATIONWIDE SERVICE

VIEW LARGER COVERAGE MAP

CHECK TO SEE IF YOUR ZIP CODE IS COVERED

COMPREHENSIVE COVERAGE ACROSS THE SOUTHEAST AND 

MORE...

Get connected from Coast to Coast with Push To Talk, Cellular, Data and Messaging 

across the U.S.

 

 

 

LINC from Georgia to Alabama to Southeast Mississippi to Northwest Florida! 

Comprehensive coverage throughout the Southeast!

 

 

Within a wireless coverage area, several factors may affect or interfere with your service, such as: network changes, traffic volume, service 

outages, obstructions, your equipment, weather and other conditions.

NATIONWIDE SERVICE AREA

REGIONAL SERVICE AREA
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SUCCESS STORIES

With reliable, digital cellular service and Push To Talk on every phone, along with 

a variety of fleet management tools, you can keep in touch, ensuring your 

business is not just on the move, but moving forward. 

BUSINESS

Harry McDonald Logging

Lakeshore Foundation

RJM Farms

TTL

Construction companies such as Saiia Construction have chosen SouthernLINC 

Wireless to help them communicate effectively. For construction managers and 

their crews, exchanging information in real-time is one of the most critical 

components in delivering projects on time and within budget. 

CONSTRUCTION

North Georgia Bricks

Pensacola Ready Mix

Saiia Construction

School systems like Jefferson County Schools rely on the virtually instant Push To 

Talk 2-way radio communication and digital cellular that SouthernLINC Wireless 

provides. With the push of a button, teachers can be in communication with others 

to facilitate classroom or individual needs. Reliability and durability are additional 

benefits of service and equipment. 

EDUCATION

Jefferson County Schools

Stone County Schools

Our private, Push To Talk 2-way radio technology combined with the 

SouthernLINC Wireless digital cellular network keeps communications flowing and 

medical information private. 

HEALTHCARE

A1 Medical Transporters

American Medical Response (AMR) Ambulance

All Success Stories

Business

Construction

Education

Healthcare

Public Sector

Utility
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Birmingham Regional Emergency Medical Services Syst em (BREMSS)

Sumter Regional Hospital

Government agencies rely on SouthernLINC Wireless for fast and private wireless 

communications. Our network technology was originally created by Motorola for 

the military, so scanners cannot intercept the private communications on it. The 

combination of Push To Talk 2-way radio, digital cellular, paging and Internet 

access gives agencies the tools they need to protect and serve communities. 

PUBLIC SECTOR

City of Dothan

Prattville, AL First Responders

Tuscaloosa Sheriff's Office

The SouthernLINC Wireless network was designed to meet the cellular and private 

radio communication needs of Southern Company’s electric utilities. This highly 

reliable, weather-grade communications system has proven to be reliable through 

hurricanes and other severe conditions. SouthernLINC Wireless also provides 

wireless broadband solutions to power companies to keep information available 

where it is needed. 

UTILITY

Georgia Power
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Download and read the full story  (pdf)

SUCCESS STORIES

Business

"We take pride in what we do and 
knowing that SouthernLINC Wireless 
has helped us become a more efficient 
and productive company, we’ve made 

SouthernLINC Wireless a part of the family that 
we’re proud of,"  
- Glenda McDonald, Bookkeeper 

Overview
Using SouthernLINC Wireless Push To Talk service, the company’s logging crew 

can communicate with each other quickly, reliably and privately with rugged 

handsets that stand up to even the toughest jobs. Read the full story. 

 

 

Benefits
SouthernLINC Wireless improved communications for Harry McDonald Logging 

Co. in the following ways:

Immediate communication: “By using cellular and Push to Talk service 

on SouthernLINC Wireless rugged handset models, our crew can quickly 

reach out to each other if a truck or piece of equipment breaks down, or 

even if they just want to meet up for lunch.” 

•

Reliability: “The crew is comfortable knowing communication won’t be 

limited when they drive into a wooded area. They have reassurance 

knowing that no matter what the problem or location, they will always be 

able get in touch with someone to receive assistance as soon as they need 

it. This holds true for us even in the most severe weather conditions.” 

•

Durability: “We’ve had these models for years and we wouldn’t change 

them for anything. There has never been any problem with the rugged 

phones or the SouthernLINC Wireless service, which is certainly not the 

case for past wireless providers and handsets we’ve tried.” 

•

Actual results may vary. Several factors may affect or interfere with the service availability 

and quality as described above such as, but not limited to, network changes, traffic 

volume, service outages, weather and your equipment.

HARRY MCDONALD LOGGING
All Success Stories

Business

Construction

Education

Healthcare

Public Sector

Utility
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SUCCESS STORIES

Construction

"In a construction company, the 
patience level is very low. We must 
have the ability to communicate vast 
amounts of information quickly and 

reliably in the field to make sure our projects are 
finished when we say they will be finished." 
- Brad Simons, Dispatch Manager 

Overview
SouthernLINC Wireless has proven to be a valuable partner for North Georgia 

Brick with its cellular and Push to Talk-enabled phones and iTRAK, a fleet 

management feature to keep dispatchers and drivers connected. Read the full 

story. 

 

 

Benefits
SouthernLINC Wireless has improved communications for North Georgia Brick in 

the following ways:

Efficiency: Communications solutions from SouthernLINC Wireless help 

North Georgia Brick reduce delivery cycle times and increase the number 

of loads per shift.

•

Reliability: Even when bad weather strikes, communication service from 

SouthernLINC Wireless keeps the North Georgia Brick team connected.

•

Immediate communications: Push To Talk two-way radio from 

SouthernLINC Wireless provides an effective technology for dispatchers 

and drivers to instantly communicate when changes need to be made on 

the fly.

•

Actual results may vary. Several factors may affect or interfere with the service availability 

and quality as described above such as, but not limited to, network changes, traffic 

volume, service outages, weather and your equipment.

NORTH GEORGIA BRICKS
All Success Stories

Business

Construction

Education

Healthcare

Public Sector

Utility
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SUCCESS STORIES

Healthcare

"By using SouthernLINC Wireless’ Push 
To Talk service, our emergency 
preparedness team could immediately 
and precisely receive and distribute 

crucial information to or from individuals or 
groups of people right away. SouthernLINC 
Wireless took care of us during this incredible 
crisis."  
- Lynwood McClung, Emergency Preparedness Coordinator 

Overview
The immediate access to employees, handset reliability and network privacy 

allowed Sumter Regional Hospital and its patients to coordinate efforts in the 

aftermath of a tornado that hit the hospital. Read the full story. 

 

 

Benefits
SouthernLINC Wireless improved communications for Sumter Regional Hospital in 

the following ways:

Immediate communication: "Our emergency room staff consistently 

needs the quickest communications tools to solve medical emergencies, 

especially when there’s an unexpected emergency. Push To Talk was the 

solution that we needed." 

•

Reliability: "SouthernLINC Wireless was the only wireless service provider 

that we could depend on after the tornado. SouthernLINC Wireless 

became a necessity to us that night and for the ongoing recovery of our 

hospital." 

•

Network: "When we use SouthernLINC Wireless, we know we can contact 

several people at once. This helps us address our emergencies more 

efficiently and keeps communications streamlined." 

•

Actual results may vary. Several factors may affect or interfere with the service availability 

and quality as described above such as, but not limited to, network changes, traffic 

volume, service outages, weather and your equipment.

SUMTER REGIONAL HOSPITAL
All Success Stories

Business

Construction

Education

Healthcare

Public Sector

Utility

Page 1 of 2Success Stories | SouthernLINC Wireless

7/14/2011http://www.southernlinc.com/business/success-stories/7-sumter-regional-hospital.aspx

EXHIBIT 8



Contact Us Find a Store 1.800.818.LINC (5462)

Terms and Conditions Privacy Policy CPNI Guidelines Acceptable Use Policy Return Policy Enhanced 911 Site Map Careers

© 2011 Southern Communications Services, Inc. d/b/a SouthernLINC Wireless. All Rights Reserved.

PERSONAL BUSINESS SHOP ONLINE CUSTOMER SUPPORT PRESS ROOM

Main Page Phones Service Plans Add-on Packages Downloads Coverage Success Stories Government Contact Sales

Download and read the full story  (pdf)

SUCCESS STORIES

Public Sector

Tuscaloosa County is one of the largest 
counties in Alabama. Its sheriffs and 
deputies patrol the vast area in patrol 
cars, an OH-58 Jet Ranger helicopter, a 

boat, ATVs and more. The county needed to 
ensure that police could communicate effectively 
at all times. 

Overview
Using Motorola’s iDEN (Integrated Digital Enhanced Network) technology that 

offers fast and private communications, SouthernLINC Wireless effectively 

combines Push To Talk, cellular phone service, paging and wireless Internet and 

data access. 

 

 

Benefits
SouthernLINC Wireless improved communications for Tuscaloosa Sheriff’s 

Department in the following ways:

Immediate communication: Using wireless voice and data solutions from 

SouthernLINC Wireless, the deputies benefit from quick communication 

that helps them prevent crimes, perform rescue operations and enhance 

public safety for Tuscaloosa County citizens. 

•

Connectivity: The Sheriff’s Office often uses SouthernLINC Wireless 

technology to manage a crime scene. With Push To Talk, officers can 

speak directly with one another – which enhances accountability for 

everyone. 

•

Privacy: Because the SouthernLINC Wireless network is entirely digital 

and inherently private, officers can rest assured that their conversations will 

remain confidential. According to Motorola, there is no known scanner that 

can intercept transmissions over the SouthernLINC Wireless network. 

•

Actual results may vary. Several factors may affect or interfere with the service availability 

and quality as described above such as, but not limited to, network changes, traffic 

volume, service outages, weather and your equipment.

TUSCALOOSA SHERIFF'S OFFICE
All Success Stories

Business

Construction

Education

Healthcare

Public Sector

Utility
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SUCCESS STORIES

Utility

"When we’re doing the switching, 
transferring or putting electricity down, 
we want everyone to be able to listen to 
our orders and then go," said 

Strickland. "If you can’t talk to people to confirm 
that everyone knows what’s going on, it becomes 
a very risky situation."  
- Aaron Strickland, Storm Director 

Overview
The SouthernLINC Wireless network was built to meet the needs of Southern 

Company’s power companies, which require highly reliable communications during 

all kinds of weather. SouthernLINC Wireless has been able to resolve Georgia 

Power’s weather-related communications challenges better than its previous 

solution, a 450 MHz radio system. Read the full story. 

 

 

Benefits
SouthernLINC Wireless improved communications for Georgia Power in the 

following ways:

Reliability: Since SouthernLINC Wireless built its system with back-up 

batteries, generators and towers designed to withstand severe ice and 

winds, Strickland knows he can connect with all recovery teams even when 

storms strike numerous locales at the same time. 

•

Interoperability: With SouthernLINC Wireless, Strickland can speak with 

his teams at Georgia Power, as well as those from other Southern 

Company operating companies. Strickland confirmed that many vendors 

that support Georgia Power also are SouthernLINC Wireless customers, 

making it easy to connect and communicate with them. 

•

Privacy: Since the SouthernLINC Wireless network is digital and private, 

Strickland no longer worries about leaking sensitive information that may 

be disclosed during storm response calls. 

•

Actual results may vary. Several factors may affect or interfere with the service availability 

and quality as described above such as, but not limited to, network changes, traffic 

volume, service outages, weather and your equipment.

GEORGIA POWER
All Success Stories

Business
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Education

Healthcare

Public Sector

Utility
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Julius Genachowski, Chairman 

Federal Communications Commission 

445 12th Street, SW 

Washington, D.C. 20554 

 

June 6, 2011 

 

WT 11-65: In the Matter of applications of AT&T Inc. and Deutsche Telekom AG for consent to 

assign or Transfer Control of licenses and Authorizations   

 

Dear Mr. Chairman,  

Today, consumers are increasingly using smart phones, tablets, laptops and other 

mobile devices to wirelessly connect to the Internet and to each other.  We expect access to 

our content, information and services wherever we are.  As a result, consumer demand for 

wireless broadband is dramatically increasing and our wireless networks are struggling to keep 

pace with the demand.    Given the network capacity challenges, policymakers must give 

meaningful consideration to AT&T’s acquisition of T-Mobile as a means of addressing their near 

term wireless broadband capacity needs.      

 Despite the network challenges presented by the surging consumer demand, the United 

States must continue to lead in wireless broadband technologies.  U.S. companies are at the 

forefront of driving innovations in devices, applications and services and an ever evolving 

wireless network is essential to realizing new and innovative offerings.  An increasingly robust 

and efficient wireless network is part of a virtuous innovation cycle and a healthy wireless 

ecosystem is an important part of our global competitiveness.   

 AT&T’s acquisition of T-Mobile represents a near term means of addressing the rising 

consumer demand.  For example, the merged company will be able to leverage a larger 

network of cell sites allowing greater reuse of spectrum and increasing the wireless broadband 

capacity of the network.  Furthermore, AT&T has indicated that it will migrate the T-Mobile 

network to LTE technology and offer LTE-based wireless broadband to 97.3 percent of the U.S.  

population.  AT&T has stated that its LTE deployment will bring significant benefits to residents 

of rural areas and smaller communities, where the benefits of real-time video and similar 

capabilities are most urgently needed to fill gaps in physical infrastructure for healthcare, 

education, and other social needs.   

 

 The challenge of keeping pace with consumer demand and continuing to lead globally in 

wireless broadband services and products requires that we tackle the issue on multiple fronts.   

Many policy related efforts will not be able to quickly address near term capacity needs.  The 
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FCC must seriously weigh the benefits of this merger and approve it.  Such action will help to 

meet the near term wireless broadband needs of consumers and ensure that we are globally 

competitive as the world increasingly embraces wireless broadband connectivity.   

      Sincerely, 

                              

 

                                            

 

                               

 

                                                 

    

CC: 

Commissioner Meredith Attwell Baker 

Commissioner Mignon Clyburn 

Commissioner Michael Copps 

Commissioner Robert McDowell 
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Chairman Julius Genachowski 
Federal Communications Commission 
445 12th Street, SW 
Washington, D.C.  
20554 
 
May 31, 2011 
 
Re: WT Docket 11-65 
 
Dear Chairman Genachowski: 
 
With 10,000 members and subscribers, we represent the voice of over 100,000 
companies in Manhattan and partner with over 300 diverse business organizations in 
the city.  Our members are part of one of the largest constituencies in the country 
representing approximately 1.6 million U.S. employees and approximately 4.5 million 
employees globally. This large community relies on high-speed broadband access to 
compete in the ever-changing business world. We know that the AT&T-T-Mobile 
merger will supply our state with the connectivity we deserve.  
 
Those who live, work and do business in Manhattan depend not just on high-speed 
broadband connectivity, but on mobile broadband connectivity, as well.  Our 
members, their customers, and our residents have integrated their mobile devices into 
every part of their day-to-day lives.  
 
We believe that the AT&T-T-Mobile merger will make our great city even stronger.  
Our existing mobile broadband coverage will only improve, making Manhattan an 
even more attractive place to live, work, start or grow a business, or raise a family.  
 
The Manhattan Chamber of Commerce is meeting the challenges of the 21st century -- 
a time when technology is, again, changing the face of business. As relevant today as 
it was 84 years ago, the Chamber is at the forefront -- supporting entrepreneurs as they 
do business in this exciting time in New York. For this reason, we are a leading 
supporter of the AT&T-T-Mobile merger and urge you to support our cause. 
 
 
Yours truly, 
 

 
Nancy Ploeger 
President 
 
CC:   Commissioner Michael Copps 

Commissioner Robert McDowell 
Commissioner Mignon Clyburn 
Commissioner Meredith Attwell Baker 
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May 27, 2011 
 
 
TO:  Members of the Federal Communications Commission  
 
FROM: Carl Guardino, President & CEO   

The Silicon Valley Leadership Group 
 
 
Founded in 1978 by David Packard of Hewlett-Packard, the Silicon Valley 
Leadership G roup represents more than 340 of Silicon Valley's most respected 
employers on issues that affect the economic health and quality of life in Silicon 
Valley.  Our members collectively provide nearly one of every three private 
sector jobs in Silicon Valley.  
 
On behalf of the Leadership Group, it is my pleasure to submit the following 
observations regarding the proposed AT&T-T-Mobile merger: 

1. This merger is a logical, viable solution to the looming spectrum shortages 
our economy faces.   

2. Equally important, the merger will accelerate the deployment of the fastest 
mobile technology available today to over 300 million Americans.  
For reasons we describe below, these two issues are crucial to maintain the nation’s 
leading position in many emerging industries vital to the Valley.  
 
I . Wireless & Telehealth 
 
To begin, federal officials must recognize that many promising Silicon Valley 
ventures require public access to high-speed Internet service; wireless access is 
an important part of this.   The Leadership Group is a longtime supporter of 
wireless broadband deployment through continued investment in such programs as 
the California Advanced Services Fund and California Telehealth Network. The 
Commission should know that California is a leader in promoting telehealth options 
that offer the potential for: 

o Fast, real-time diagnoses, 
o Fewer visits to the doctor's office,  
o Greater ability to live independently, and 
o The potential for significant savings on healthcare costs. 

 
In the San Joaquin Valley, where access to affordable healthcare is a major issue, 
these benefits are already improving lives through the Valley Telehealth Partnership.  
This program offers real-time video access to specialists, as well as remote 
consultations on dermatology, endocrinology, gastroenterology, and infectious 
diseases. 
 
This is just the kind of efficient, cutting-edge healthcare effort America needs to 
improve access at a competitive price.  Advanced broadband is crucial for the success 
of telehealth and in heavily rural areas, where broadband deployment costs can be 
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considerable, improved wireless access is the best and most cost-effective option to make this a reality.  
 
 
 

I I . Wireless & C lean Tech 
 

Silicon Valley has a proud legacy of being the birthplace of many businesses and ideas that have changed the 
world. Many of our members are strongly committed to ensuring that the next wave of innovation transforms 
the Valley into an incubator for "Clean Tech," especially the clean energy aspect of clean tech.   

 
Wireless technologies have been shown to offer cost-effective ways to control energy costs.  One example of an 
innovative approach involves the growth of wireless gauge readers, which Silicon Valley companies are trying 
to perfect. These devices either replace or attach to existing old-style needle dial gauges.  They record usage 
information and wirelessly communicate it to a central terminal. 

 
This eliminates the need for technicians to collect the data manually.  It also allows for inexpensive and remote 
monitoring of electrical usage, including thermostat settings, in ways that allow consumers to save energy and 
reduce costs. Our companies are also involved in developing web-based software applications for buildings that 
allow managers to control and manage the building’s air temperature wirelessly by zones and occupancy. For 
example, a new thermostat recently developed by Silicon Valley company Cypress Envirosystems is equipped 
with wireless technology that offers the potential for a 10-15 percent reduction in yearly energy usage, with a 
very low switching cost.  Additionally, these devices help reduce maintenance costs by allowing technicians to 
identify and pinpoint blockages, leaks and other problems. 

 
Programs such as these are sustaining jobs and economic growth in California.  Thei r continued growth 
depends on the accelerated deployment of high-speed, high-capacity wireless systems.  This is the context 
through which we view the T-Mobile merger with A T & T .  By expediting the roll-out of 4G-L T E wireless 
networks to 55 million additional Amer icans nationwide, the combined company offers tremendous 
growth potential for the Silicon Valley companies that are producing these cutting-edge technologies. 

 
The Silicon Valley Leadership Group is dedicated to leading the country out of economic recession and building 
the industries of the future. We believe that federal policies can help create the environment that enables 
American businesses to flourish. Foremost among these involves spurring private companies to invest in the 
most advanced communications systems available, including 4G-LTE wireless networks.  The merger of AT&T 
and T-Mobile offers the best option to expand these advanced networks nationwide. 

 
Sincerely, 

 

      
  

Carl Guardino 
President & CEO 
Silicon Valley Leadership Group  
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4)
MISSOURI CHAMBER

OF COMMERCE AND INDUSTRY

May 18, 2011

Chairman Julius Genachowski
Federal Communications Commission
445 12th Street, SW
Washington, D.C. 20554

Re: WT Docket 11-65

Dear Chairman Genachowski:

The Missouri Chamber of Commerce and Industry understands that the quality of life in
our state depends on quality jobs for Missourians. To that end, we have one simple
mission: to protect and advance Missouri business.

The expansion of mobile broadband throughout Missouri is a welcome sign to all
Missourians and to businesses looking to locate or expand in our state. The economic
vitality of rural Missouri is particularly impacted by access to the latest technology.
That's why the proposed merger of AT&T and T-Mobile USA is so important. Expansion
of wireless broadband connectivity is fast becoming a critical component to ensure all
Missouri businesses -large and small- are able to compete locally and globally.

I ask that you support this merger and the economic benefits it will bring to Missouri
business.

Sincerely,

~r~_
Daniel P. Mehan
President and CEO

cc:
Commissioner Michael Copps
Commissioner Robert McDowell
Commissioner Mignon Clyburn
Commissioner Meredith Attwell Baker

428 East Capitol I P.O. Box 149 I Jefferson City, MO 65102-0149 I Phone: 573-634-3511 I Fax: 573-634-8855
www.mochamber.com
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THE S T A CHAMBER

May 25, 2011

Federal Communications Commission
445 12'h Street, SW
Washington, DC 20554

Dear Mr. Chairman and Fellow Commissioners,

Over the past few centuries there have been countless famous, unique and
quintessentially American things to come out of New Jersey: the light bulb, Campbell's Soup,
salt water taffy, M&Ms, world famous tomatoes, Bruce Springsteen, Bon Jovi, Frank Sinatra,
Atlantic City and President Grover Cleveland, to name a few. In order to keep up with this
impressive pace of production, however, New Jersey needs to remain in a constant state of
innovation and growth.

Any advancement or competitive edge that can be unleashed upon the great state ofNew
Jersey will have a strong impact on business production and overall economic innovation. That is
why the New Jersey Chamber of Commerce strongly believes that the FCC should approve of
the proposed unification of the AT&T and T-Mobile telecommunications companies. This action
in itself will have a serious positive impact on businesses in New Jersey and throughout the
country.

When Thomas Edison and other business leaders signed our charter one-hundred years
ago, there is no way that they could have predicted how drastically the economic landscape
would change by 20 II. In this day and age, having a reliable and fast broadband connection is
essential to operating a successful business. It is important to the New Jersey Chamber of
Commerce and thousands of businesses across the state that AT&T's 4G LTE service is
upgraded and expanded, as the merger stands to do. Using this new and improved AT&T mobile
service, New Jersey businesses will have the world at their fingertips to reach distant
communities of untapped markets that are available to produce or consume our goods.

Technological advances can go a long way in the struggle to get ahead. The New Jersey
Chamber of Commerce is in a perfect position to take stock of the current needs and challenges
of industries and businesses in our state. We need this merger and can only hope that it receives
your eventual approval.

NEW JERSEY CHAMBER OF COMMERCE· 216 WEST STATE STREET· TRENTON, NJ 08608
PHONE: 609-989-7888 • FAX: 609-989-9696· WWW.NICHAMBER.COM
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In conclusion, I ask that you keep the Garden State in mind when deciding whether or not
to approve of this merger. We can only continue producing such quality American goods if this
merger is permitted to take place.

Thank you,

Si:;2z:t1i4-
Thomas A. Bracken
President/CEO
New Jersey Chamber of Commerce

CC:
Chairman Julius Genachowski
Commissioner Michael Copps
Commissioner Robert McDowell
Commissioner Mignon Clyburn
Commissioner Meredith Attwell Baker
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235 Montgomery St., 12
th
 Flr., San Francisco, CA 94104 • tel 415 392 4520 / fax 415 392 0485 

 
 
 Steven B. Falk 

 President & CEO 

 
May 23, 2011 

 

Chairman Julius Genachowski 

Federal Communications Commission 

445 12
th
 Street, SW 

Washington, District of Columbia 20554 

 

RE: The 11-65 proceeding, AT&T’s application to merge with T-Mobile USA 

 

Dear Chairman Genachowski: 

 

The San Francisco Chamber of Commerce represents over 1,500 member businesses that employ over 250,000 

Bay Area residents.  They vary in size and industry and come from every neighborhood in the city. One thing 

they all have in common is their need for superior wireless communications technology to keep their businesses 

running smoothly. With the emergence of smartphones and tablets, many small business owners are able to 

remain connected to company operations and employees while still being able to operate outside the office. This 

increases productivity and efficiency, helping grow their business and our nation’s economy.  

 

Many people in San Francisco rely heavily on their cell phones and the demand for faster and more reliable 

connections is rapidly increasing. As carriers look for ways to meet these demands, AT&T will be able to expand 

their network capacity and provide the superior service we’ve all come to expect through their proposed merger 

with T-Mobile. Furthermore, if the merger is approved, AT&T will now be able to bring 4G LTE service to over 

97 percent of the population, which will make staying connected, everywhere, easier than ever.  

 

The economic vitality of our nation is directly connected to the growth of our businesses and their investment in 

our communities. By continuing their significant investment in our wireless services, AT&T will give a boost to 

the U.S. economy, creating jobs and improving business performance. In so many ways the merger will help our 

economy, and we hope you will not hinder the approval of this transaction, as it is vital to our nation’s continued 

success.  

 

Sincerely, 

 
Steve Falk 

President & CEO 

San Francisco Chamber of Commerce 

 

CC: 

Commissioner Michael Copps 

Commissioner Robert McDowell 

Commissioner Mignon Clyburn 

Commissioner Meredith Attwell Baker 
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